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INTRODUCTION

In the era of the rapid development  of global social e-commerce,  

TikTok has emerged as a crucial  platform for in-depth interaction 

between brands and consumers.  TikTok has not  only reshaped 

consumers ' shopping habits but also created a new "discovery-based 

shopping" model,  bringing unprecedented opportunit ies  and challenges  

to brand marketing.

Since the opening of its first  Shop, the Indonesia Shop, in 2021, TikTok 

Shop has expanded i ts footprint  across eight  Southeast  Asian countries,  

as well as the UK and the US. Recently,  TikTok Shop has opened two 

new Shops, the Mexico Shop and the Spain Shop, demonstrating 

TikTok's ambition to enter emerging markets.

TikTok Shop announced that i t  will  officially launch in the Mexican 

market on January 13, 2025. The opening of the first-batch of store-

entry permissions marks another major layout of TikTok in the e-

commerce field.  Merchants can upload products,  and influencers can 

also apply for samples and prepare videos. This move will  undoubtedly 

inject new vitali ty into the Mexican e-commerce market. On February 

13, 2025, the TikTok Shop Mexico Shop officially launched its  mall  

function, allowing consumers to complete purchases directly on the 

platform.

To help a large number of sellers  quickly seize new business 

opportunities,  EchoTik has rapidly launched data for the Spain and 

Mexico Shops, and prepared the "TikTok Shop 2024-2025 Mexico Shop 

Report".  This report,  from multiple aspects such as exist ing TikTok data,  

market  overview,  population analysis,  and consumption analysis,  will  

lead you to comprehensively interpret the market situation. 
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NOTICES 

1. Statistical period:  From January 2024 to January 2025.

2. Research object:  Analyze the short-video and live-streaming e-

commerce data and growth trends of the TikTok Shop Spainsh 

market. Select content related to TikTok short -videos, live-

streaming, and e-commerce for the analysis report.

3. Data source: Based on the data tracked by EchoTik, a third -

party TikTok data analysis platform, rather than official full -

volume data. Considering privacy and data security, the data in 

this report has been desensitized.

4. Disclaimer:  Since any data source in the field of statistical 

analysis has limitations, the data estimated and analyzed in the 

report is for reference only. 

Data Explanation

Except  for some content  derived from public information,  the 

copyright  of other content (including pictures, tables,  and text) 

in this report belongs to EchoTik. The sources of information 

obtained by EchoTik include but are not l imited to public data, 

market research, etc.

Any use of this data and report must not violate any laws and 

regulations or infringe the legit imate rights and interests of 

any third party.  Any quotation or citation in any occasion, as 

well  as the reproduction,  ci tation, and publication of the report,  

must  be approved by EchoTik,  and the report  must not  be 

deleted or modified contrary to the original intention.

This data and report  are from EchoTik, and the offender will  

be investigated for its relevant legal responsibili ties .

*For more data, please refer to the official webShop of 

EchoTik: https://echotik.ai

Copyright Statement
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Macroeconomic Market Analysis

As an important  economy in southern Europe,  Spain has a mature  

consumer market and advanced digital  infrastructure. In recent years,  the  

Internet  penetrat ion rate in Spain has been ris ing continuously,  and the 

widespread use of smartphones has provided a solid foundation for the 

development of mobile e - commerce.

Population condition

Data from the HuaJing Industrial  Research Institute shows that Spain is  

one of the high - income countries. In 2023, the total  populat ion of  Spain 

was 48.3733 mil l ion,  an increase of  0.595 mill ion compared with the 

previous year.  Compared with the population data in 2011,  the population 

increased by 1.6306 mil l ion. In 2023, the net immigrat ion number in Spain 

was 40,000, the same as the previous year. Spain is a multi  - ethnic  

country ,  mainly composed of Spaniards,  Catalans,  Galicians,  Basques,  etc .  

In terms of religion,  Catholicism is the dominant faith.

In terms of populat ion structure,  Spain shows the structural  

characterist ics  of  "aging" and "low fert i l ity rate".  In 2023,  the populat ion 

aged 65 and above accounted for 20.74% of the total population,  and the 

population aged 0 -  14 accounted for 13.46%, which belongs to a very 

low ferti l i ty rate. In terms of gender,  the female population is relatively  

larger  than the male populat ion. In terms of the urbanizat ion process,  in 

2023,  the urban populat ion accounted for 81.55% of the total  population,  

and the proport ion of the urban population has been increasing year by 

year.
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Macroeconomic Market Analysis

As an important  economy in southern Europe,  Spain has a mature  

consumer market and advanced digital  infrastructure. In recent years,  the  

Internet  penetrat ion rate in Spain has been ris ing continuously,  and the 

widespread use of  smartphones has provided a solid foundation for the 

development of mobile e - commerce.

Level of urbanization

Spain has a relatively high level  of urbanization. In 2023, the urban 

population accounted for  81.55% of the total population,  whi le the rural  

population accounted for  18.45%. Major cit ies such as Madrid,  Barcelona 

and Valencia have concentrated a large number of people,  providing a 

concentrated consumer group and complete logistics  infrastructure for  

the development of  the e - commerce market. According to the data 

released by CNMC in 2023,  Spain has a complete digital  infrastructure .  

The 4G network coverage rate reaches 98%, and the 5G network is being 

rapidly  promoted, which also provides a favorable foundation for  the 

development of e - commerce.

Economic conditions

According to the latest report by LeMonde in October 2024, the Spanish 

economy has gradually recovered after  the 2008 financial  crisis .  In 2024,  

the expected economic growth rate of  Spain is 2.7%. The booming 

tourism industry and labor market reforms have played a crucial  role in  

the economic recovery.

According to a 2023 study by Eurostat,  the middle class in Spain accounts 

for more than 60% of the total  population.  With relat ively strong 

spending power,  they have an increasing demand for high - quality goods 

and services. The younger generat ion (aged 18 - 35) has a high 

acceptance of  the digital  l i festyle and is the main driving force behind the 

e - commerce market. The proportion of people shopping through social  

media is r ising year by year,  especially among young users who discover  

and purchase products through Instagram and TikTok.

In conclusion,  Spain has a large and diversif ied consumer market.  I ts high 

level  of urbanization and advanced digital  infrastructure  provide  

favorable conditions for  the development of  e -  commerce.  At the same 

time, the trends of  population aging and a low birth rate also pose new 

challenges to market demand and labor supply.
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E-commerce pattern
According to the report of the Spanish National Commission on Markets 

and Competition (CNMC), the online sales volume in Spain has been 

growing rapidly. I t  is expected that the e - commerce sales in 2023 wil l  

increase by 20%, and the total  retail  sales wil l  reach 70.72 bi l l ion US 

dollars,  with the proportion from online sales channels  accounting for  

17%. The e - commerce user penetration rate in Spain reached 26.8% in 

the second half  of  2022. Compared with 27.1% in the f i rst  half  of the 

year,  i t  sl ightly decreased. However,  overall ,  it  indicates that the scale of  

online shopping users in Spain has become relatively stable.

The e - commerce market in Spain is dominated by several local and 

international  platforms.  Amazon holds an important position in the 

Spanish market.  More than 3 ,500 small  and medium - sized enterprises in 

Catalonia conduct online sales through Amazon, with the export volume 

increasing by 15% year - on - year,  exceeding 300 mill ion euros. In 

addition,  Chinese e -  commerce platforms have also gained a signif icant 

share in the Spanish market . As of  the f irst half  of  2024, Chinese e -  

commerce platforms such as Alibaba and Temu accounted for  34% of the 

Spanish market,  far exceeding that in other European countries.

Platform Country
Estimated 

market share
Main product categories

Amazon Spain The US 35%
Electronic products, Home 
Furnishings, Books, Fashion

AliExpress China 15%
Electronic products、
Fashion、Smallware

El Corte Inglés Spain 20% Fashion, Food

Zalando Germany 10%
Clothes、Shoes、

Accessories

Shein China 5%
Fast fashion clothing、

Accessories

Wallapop Spain 3%
Second-hand goods、
Home Furnishings、
Electronic products

Temu China 35%
Electronic products、Home 

Furnishings、Books、
Fashion

Analysis of E - commerce Platforms in the Spanish Market
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Data Situation of TikTok in the Spainish Market

Growth trend of the monthly newly-added number of influencers on the Spainish 
market

Growth trend of the monthly newly-added number of videos on the Spainish market

Nearly 40,000 new influencers were added throughout the 
year, with a significant increase in 2025.
The number of videos reached a peak during the major 
promotions at the end of 2024, with nearly one million 
videos accumulated throughout the year.
After the opening of shops in 2025, the number of live-
streaming sessions hit a new high, increasing by 107 times 
year-on-year. 

Growth trend of the monthly newly-added number of live streaming on the Spainish 
market
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Data Situation of TikTok in the Spainish Market

The shops are still in the initial stage. The product 

prices are relatively lower compared with those in 

the US and UK markets.

List of the Top 10 Stores in Spain in February 2025

Shop Total sales amount

（EUR€）

Total sales 

volume

Number of 

products

Average 

price

（EUR€）

DESPEGUE 128609.1496 6402 71 20.04

ARMONIAS 34774.01228 1717 2597 15.99

LONKOOM.ES 30009.85251 2222 27 19.39

IMOLI-ES 28451.41913 2038 12 12.95

VAYAVA_ES 12863.85287 95 54 13.39

viutycosmetics 11936.3284 483 8 15.40

Hijo de la Suerte 11862.32502 357 13 10.81

KREMTIK 11341.47645 637 581 19.33

GETMOD ES 11268.75123 473 9 39.47

1990s Maletas y 
Bolsos

11135.58219 409 53 31.05

TikTok Shop's shops in Spain have just started. According to the latest February ranking data, the 

sales threshold for the top 10 categories is relatively low, less than 20,000 euros, and there is no 

significant gap for now. The small store "DESPEGUE" ranks first on the store list with a total sales 

of 128,600 euros, mainly selling food and daily necessities. In terms of price segments, the 

average selling price of products in currently popular small stores ranges from 10 to 40 euros, 

which is lower than the average price in the more developed US and UK markets.

https://echotik.live/shops/7495858985413020446?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495820057582864916?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495819575434512754?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495824473000610614?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495803096176429905?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495969825645889795?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7496011829308066789?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495814999263316095?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495837825591904304?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495863410767267902?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
https://echotik.live/shops/7495863410767267902?utm_source=echotik&utm_medium=excel&utm_campaign=regular&utm_content=seller_leaderboard
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Spainish Market-Popular Shops

Mainly focus on daily necessities and food

DESPEGUE is a local shop. Its main product categories are Others/Cooking 

Ingredients/Oils. The price range is from €10.00 to €73.00, with an average price of 

€20.04. The main sales method is video - based product promotion. The total sales 

volume of DESPEGUE is 19,400 units, with an estimated GMV of €412,450. The sales 

volume in the recent 30 days is 12,800 units, and the estimated GMV is €264,830.

TOP 1：DESPEGUE

Hot products Top3

Olive Oil

Price：€24.22

Sales amount：2.9K

Number of influencers：320

Sale Situation

① The main sales method of this shop is to use the videos shared by influencers on 

TikTok to drive traffic to its own store, official website, etc. for transactions, and at the 

same time, it ships goods through the mall. ② The local influencers for product 

promotion cover all age groups, with a relatively high proportion of young women, 

especially the group of mothers and housewives. The main way of promoting products 

is through short videos.

Monster Energy Drink

Price：$24.65

Sales amount：1.6K

Number of influencers：204

Napkin
Price：$16.99
Sales amount：3.1K
Number of influencers：
48
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Spainish Market-All Categories

Top 5 Best - selling products in February 2025
Mainly low-priced daily necessities and food, 
enjoying platform subsidies and offering high 
cost - performance

Olive Oil

Shop：DESPEGUE

Price：24.22

Sales amount：6.7K

GMV：160.45K

Women's Pajama Sets

Shop：ARMONIAS

Price：21.25

Sales amount：3.7K

GMV：77.12K

Shop： LONKOOM.ES

Price：$13.59

Sales amount：5.2K

GMV：70.29K

Perfume

Shop： KREMTIK

Price：$25.29

Sales amount：2.8K

GMV：69.34K

Custom - made gummy 
candies

Shop：DESPEGUE

Price：24.65

Sales amount：2.5K

GMV：59.86K

Monster energy 
drink



          

h t t p s : / / e c h o t i k . a i

TikTok Shop Prediction of the 
Development of the Spainish Market

As TikTok Shop continues to expand in the global  market,  the launch of the 

Spanish site undoubtedly  lays an important  foundation for  the further  

improvement  of  TikTok's e-commerce landscape.  Considering the 

outstanding performance of  TikTok Shop in the US and UK markets,  as wel l  

as the unique pattern of the Spanish local e-commerce market,  we have 

made the fol lowing predictions about the future development of TikTok 

Shop in Spain.

Spain has a mature digital  infrastructure  and a rapidly  growing e-commerce 

market.  According to data from the Spanish National Commission on 

Markets and Competition (CNMC),  online sales in Spain increased by 20% in 

2023, and the proportion of online channels in the total  retail  sales has 

reached 17%. TikTok Shop's "discovery-based shopping" model is highly  

compatible with the shopping habits of Spanish consumers,  which wi l l  be an 

important dr iving force for i ts rapid market penetration. It  is  expected that 

after the launch of T ikTok Shop in Spain,  it  wil l  achieve rapid growth within 

2025, and the GMV (Gross Merchandise Volume) in the f i rst year is expected 

to exceed 500 mill ion euros.

TikTok has a large user  base in Spain,  with a distinct  youth-oriented trend.  

Drawing on the successful  experience of TikTok in the US and UK, it  is easy 

to predict  that TikTok Shop in Spain wil l  also make full  use of  the platform's  

powerful  content ecosystem and social  attr ibutes to promote the conversion 

of user shopping behavior . Spanish consumers are highly active on social  

media,  with 42% of consumers conducting searches on social  platforms 

before shopping.  TikTok Shop is an e-commerce model  driven by content  

and inspired by interest ,  which wil l  br ing unprecedented exposure and 

conversion opportunities for brands and sellers.
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TikTok Shop Prediction of the 
Development of the Spainish Market

Referring to the data of TikTok Shop in the UK and US markets,  beauty,  

fashion,  homeware,  and electronics  are popular  categories on the platform. 

In the Spanish market,  these categories also have great potential .  In 

particular ,  fashion and beauty products are loved by Spanish consumers 

and are more l ikely  to showcase their  product advantages through short-

form videos and l ive-streaming. It  is expected that after the launch of 

TikTok Shop in Spain,  these categories wil l  experience the f irst boom and 

dominate the platform's sales volume.

The logistics infrastructure in Spain is relatively mature . However,  facing 

the immediate consumption demand driven by the strong content of  

TikTok Shop, how to achieve eff icient  del ivery wil l  be an important  

challenge for the platform. Referr ing to the localized logistics  layouts of  

Temu and Shein in the Spanish market,  TikTok Shop may need to 

strengthen its cooperation with local  logistics companies such as SEUR,  

Correos,  and MRW to ensure fast delivery and after-sales service,  and 

improve user satisfaction.

Combining the growth trajectories of TikTok Shop in the European and 

American markets ( the US and UK sites)  and the broad prospects of the 

Spanish e-commerce market,  we expect TikTok Shop in Spain to r ise rapidly  

within the next  two years. In 2025,  it  is expected to rank among the top 

five e-commerce platforms in Spain, with a GMV exceeding 1 bil l ion euros.  

At the same time,  with the continuous improvement  of  the platform 

ecosystem and the in-depth implementat ion of  localization strategies,  

TikTok Shop wil l  bui ld a strong brand awareness and market influence in 

Spain.

Overal l ,  TikTok Shop in Spain has huge market potentia l  and growth space. 

With the platform's unique content-based e-commerce model,  strong user  

base, and increasingly mature localization operation capabil i t ies, TikTok 

Shop wil l  tr igger a new round of e-commerce revolution in the Spanish 

market.
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Why choose EchoTik？

The  most  pro f ess iona l  and comprehens ive  da ta  and indica tors

•1 3  p op u l a r  r a n k i n gs  a n d  2  p a n ora mi c  v i e w s  h e l p  you  fu l l y 

u n d e r s t a n d  t h e  T i kT ok  ma rke t ;

•1 4  d i me n s i on s  a n d  more  t h a n  6 0  i n d i c a t o r s  t o  h e l p  you  s e l e c t  

p rod u c t s ;

•1 7  d i me n s i on s  a n d  more  t h a n  1 0 0  i n d i c a t o r s  t o  h e l p  you  f i l t e r  

a n d  a n a l yz e  i n f l u e n c e r s .

•Wi t h  j u s t  on e  c l i c k  on  t h e  T i kT ok  o f f i c i a l  w e b s i t e ,  a n a l yz e  

i n f l u e n c e r s ,  s e l e c t  p rod u c t s ,  d i s c ove r  l i ve  c omme rc e  v i d e os  a n d  

s o r t  a n d  c o l l e c t  t h e m;

• In d u s t r y ' s  f i r s t  AI  t oo l b ox ,  b a s e d  on  C h a t GP T ,  u s e s  t h e  mos t  

a d va n c e d  a r t i f i c i a l  i n t e l l i ge n c e  t e c h n o l ogy t o  h e l p  you  i mp rove  

t h e  e f f i c i e n c y o f  T i kT ok  b u s i n e s s .

•R e a l - t i m e  l i ve -s t r e a mi n g  room t r a f f i c  mon i t o r i n g ;

•O b t a i n  mi n u t e - l e ve l  t r a f f i c ,  i n t e r a c t i on ,  a n d  s a l e s  d a t a ,  l e a rn  f rom 

e xc e l l e n t  l i ve -s t r e a mi n g  rooms ,  a n d  op t i mi z e  l i ve -s t r e a mi n g  

s t r a t e g i e s .

•T h e  c o re  t e a m c ommu n i c a t e s  d i r e c t l y w i t h  you ;

•R e s p on d s  q u i c k l y t o  you r  n e e d s ,  u p g ra d i n g  on  a ve ra ge  e ve ry 

t w o  w e e ks ;

•S i mp l e  a n d  a f fo rd a b l e  p r i c i n g ,  u n l i mi t e d  u s e  o f  d a t a  a n a l ys i s  

f u n c t i on s .

As a  professional  TikTok e -commerce  data  SaaS service  provider ,  EchoTik adheres to the  

core  concepts  of  professional ism,  focus,  and innovat ion.  The team has in -depth research on 

the  TikTok e -commerce  ecosystem and has crea ted a  one -stop data  analysis  solut ion.  With 

profound professional  qual i t ies  and keen market  insight ,  i t  provides enterpr ises  wi th  

accura te  and rea l - t ime TikTok e -commerce  data  support .  I t  h ighly focuses on the  TikTok e -

commerce  t rack,  cont inuously innovates and opt imizes product  funct ions,  he lps merchants  

se ize  the  shor t -video market ing opportuni ty,  improves the  opera t ional  eff ic iency of  l ive -

st reaming rooms,  ga ins an advantage  in  the  f ierce  market  compet i t ion,  and achieves 

performance growth.

Exclusive  browser plugin

Real- t ime l ive -streaming room traff ic  

monitoring 

Average 5-minute  response  to  inquir ies

Four core capabilities of  EchoTik

https://echotik.ai
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HONLYLINK——border - Massive Logistics Providers. One - click 

Price and Delivery Time Inquiry and Comparison.

Annual Report, Cooperative Promotion and Publicity

Hitoor Browser ——A cross-border browser with a purer IP.

mjzj.com——A one - stop information and service platform for cross - 

border e - commerce.

Pinzan Media ——Comprehensive Digital Marketing Services, TikTok 

CNOB First - level Agent.

LianLian Global——Provide efficient and secure payment collection, payment and 

foreign exchange settlement services for global cross - border e - commerce.

Miaoshou ERP——The top choice for 800,000 sellers. An affordable 

and user - friendly emerging platform management tool.

TikTok Bigshot——When it comes to doing business on TikTok, turn 

to TikTok Bigshot.

E.VAT MASTER——Leading the Chinese cross - border compliance 

market share. For European VAT, turn to E.VAT MASTER.

TKFFF——TikTok Seller Portal Navigation Website（www.tkfff.com）

Yihe Global——Mexico - specific Line, One - stop Service including Direct Flight, 

Transfer in the US to Mexico, and Self - operated Overseas Warehouse

The following are our powerful backstops and close allies in expanding the boundaries of TikTok e-commerce. We 

share the same vision and mission. With professional strength and innovative thinking, we jointly explore the 

boundless blue ocean of TikTok e-commerce, providing outstanding e-commerce data services and precise marketing 

solutions for numerous merchants and brands.
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Help Sellers Set Sail Overseas

定制报告咨询 EchoTik公众号Stat ist ical period: January 2024- January  2025
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