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US Market - Top 10 Categories Overview

GMV in the US market in the past year (100 million US dollars)

The two-month-on-two-month sequential growth rate and year-on-year growth rate of the Top 10 categories 
in the US market in the past year (Data: October 2024)  
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Although the sports and outdoor category only accounts for 
6 %  o f  t h e  t o p  1 0  s h a r e ,  i t s  g r o w t h  r a t e  i n  t h e  p a s t  s i x 
months is  about 30%. With the deep customer base of  the 
U S  s p o r t s  c a t e g o r y ,  t h e  m a r k e t  i s  e x p e c t e d  t o  f u r t h e r 
expand in the future.
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US market -Marketing methods of the sports and outdoor category 

GMV (in ten thousand US dollars) of the sports and outdoor category in the US market in the past year  
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The GMV of the sports and outdoor category has grown steadily, with 
the  monthly  GMV peak reaching  near ly  30  mi l l ion .The  mainstream 
market ing  for  GMV and sa les  vo lume i s  product  promot ion  v ideos , 
accounting for approximately 70% of the total.   
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US market- Sports & Outdoor category   
The prices  of  the secondary sub-categories  of  sports  and outdoor are 
concentrated in the $30 - $50 tier.
The  quant i ty  transact ions  are  main ly  concentrated  in  the  $10  -  $20 
range. 

 In  the  spor t s  and  outdoor  marke t  o f  the  US s i te ,  the  main  produc ts  a re  f i tness  equipment ,  

ou tdoor  spor t swear ,  ou tdoor  equipment ,  e tc .  The  to ta l  t ransac t ion  GMV exceeds  200  mi l l ion  

US dol la rs ,  account ing  for  67% of  the  overa l l  TOP 10  amount .  However ,  in  t e rms  of  the  

concent ra t ion  of  the  pr ice  t i e r ,  the  t ransac t ion  GMV of  ou tdoor  spor t swear  and  outdoor  

equipment  i s  concent ra ted  in  the  range  of  30  -  50  US dol la rs ,  and  the  f i tness  equipment  has  a  

h igher  pr ice  rea l iza t ion  wi th  the  GMV concent ra ted  in  the  range  of  50  -  100  US dol la rs .  

Among the  top  th ree  sub-ca tegor ies  in  t e rms  of  t ransac t ion  GMV,  espec ia l ly  for  the  f i tness  

equipment  par t ,  the  qua l i ty  marke t  wi th  a  pr ice  >  100  US dol la rs  accounts  for  about  30% of  the  

overa l l  marke t ,  and  the  top  marke t  share  can  be  cons idered ;

 From the  perspec t ive  of  the  sa les  quant i ty  of  the  spor t s  and  outdoor  sub-ca tegor ies  of  the  US 

s i te ,  ou tdoor  spor t swear ,  ou tdoor  accessor ies ,  and  outdoor  equipment  have  the  la rges t  

t ransac t ion  quant i ty  and  a re  a l l  concent ra ted  in  the  pr ice  t i e r  o f  0  -  10  US dol la rs .  F i tness  

equipment  has  a  re la t ive ly  h igh  pr ice  in  the  t ransac t ion  quant i ty ,  and  the  propor t ion  

concent ra ted  a t  >  100  US dol la rs  i s  about  10%.  The  overa l l  t ransac t ion  vo lume of  sub-

ca tegor ies  i s  concent ra ted  be low 20  US dol la rs ,  and  i t  can  be  cons idered  to  en te r  wi th  pr ior i ty .   
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US market- Sports & Outdoor category 
The threshold for the GMV Top 10 stores in the sports 
and outdoor category is 3 million US dollars.
There is a large price difference in products. Nearly 50% 
of the products are priced around 100 dollars, and high-
priced products have active transactions.  

The sales amount and unit price of the TOP 10 stores in the sports and outdoor category in the 
past year  

The Top 1 shop is far ahead by a large 
margin.

The pricing strategies are diverse and 
the price realization is high.  

• The tiers are distinct and the top is concentrated. 
The first tier is the shop ranked No. 1 with a sales 
volume of approximately 16 million dollars, which 
is about twice that of the small store ranked No. 2, 
significantly ahead of other shops. The pattern of 
stores has been relatively stable recently.

• The sales volumes of the shops ranked from No. 
6 to No. 10 are concentrated between 3 million and 
5 million US dollars, with little difference. There is 
hope to catch up with other shops ranked higher. 

Name Sales amount (in ten 

thousand US dollars)  

Sales volume (in 

ten thousand)  

Number of products  Average Price

（$）

Merach fitness 1500-1600 21.7 35 94.75 

ZenActive.US 700-800 11.1 27 110.72 

LICHICO 700-800 4.3 21 167.71 

FlyBirdofficial 600-700 7.8 26 138.23 

Sports-Girl 500-600 57.7 182 19.66 

VertVie 400-500 19.1 49 20.63 

Merach US 400-500 5.5 32 97.57 

ZENGVEE 
Fashion 400-500 35.2 50 16.65 

CUPSHE SHOP 300-500 12.7 754 31.31 

Gymreapers 300-500 24.9 642 48.09 

• From the perspective of product sales volume; 
it is basically proportional to the sales amount 
and concentrated between 100,000 and 300,000 
sales.
• From the perspective of the number of 
products: Most of the TOP 10 stores in the sports 
and outdoor category are shops with focused 
products, and 70% of them have less than 50 
products.
• From the perspective of the average price: 
About 50% of the TOP 10 stores have a price of 
more than 100 dollars, and the price is relatively 
high. 
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US market -Shops of the sports and outdoor category  
T h e  t o p - s e l l i n g  T O P  1  s h o p  i n  t h e  s p o r t s  a n d  o u t d o o r 
category is a focused one.
I t  o c c u p i e s  t h e  t o p  s p o t  b y  d r i v i n g  s a l e s  w i t h  t h e  h i t 
product of the vibration plate fitness equipment. 

Hot products top3

Vibration plate fitness equipment  
Price：$82.99
Sales：101.8K
Number of influencers：886

Sales situation  

① The main sales method of Merach fitness is to promote sales by showing product details and usage 
methods through influencers. Currently, this shop has cooperated with 17,500 influencers for connection 
and cooperation, and also promotes through its own self-operated accounts.② According to the sales 
channel prediction of Echotik, 90% of the sales of this shop come from influencers, and 10% of the sales 
come from self-operated accounts. The influencers are mainly top and mid-level ones with their own 
traffic. And aquilaskyofficial, as a top influencer in the sports and outdoor field with 430,000 fans, has 
the highest total GMV of bringing goods exceeding $2 million. 

Leg exercise machine  
Price：$57.53
Sales：78.3K
Influencers：339

Mini treadmill  
Price：$37.48
Sales：46.8K
Influencers：292

TOP1：Merach fitness
Merach fitness is a US local shop focusing on fitness equipment. It mainly sells fitness 
equipment products, including vibration plate fitness equipment, arm exercisers, leg exercise 
rowing machines, mini treadmills. The shop has gradually transformed from mainly selling 
cosmetics to a focused fitness shop. The shop has 35 best-selling products. The product 
prices are concentrated between $2.99 and $220, with an average price of $82.73.  
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US market- Sports & Outdoor category

The top 5 best-selling products of the sports and 

outdoor category in November 2024.

High-waisted tight sports pants

Shop： Halara US
Price：$28.95
Sales：72.1K

GMV：$2.11M
Number of influencers：2.0K

Number of videos：3.2K

Folding treadmill

Shop： LICHICO
Price：$319

Sales：10.3K
GMV：$2.05M

Number of influencer：762
Number of videos：1.2K

Shop： FlyBirdofficial
Price：$78.49
Sales：18.6K

GMV：$1.61M
Number of influencers：

534
Number of videos：902

Vibration plate fitness machine

Shop：Merach fitness
Price：$69.72
Sales：19.4K

GMV：$1.49M
Number of influencers：

771
Number of videos：1.2K

Vibration plate fitness machine

Shop： HOTWAVEUS
Price：$74.49
Sales：17.1K

GMV：$1.31M
Number of influencers：

593
Number of videos：856

Vibration plate fitness machine
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UK Market - Top 10 Categories Overview

GMV in the UK market in the past year (in ten million US dollars)  

The two-month-on-two-month sequential growth rate and year-on-year growth rate of the Top 10 
categories in the UK market in the past year (Data: October 2024)  
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The threshold for entering the TOP 6 in the GMV of the sports 
and outdoor category in the UK market in the past year.
It accounts for only 4% of the GMV TOP 10 in the UK market, 
accounting for a relatively small proportion.
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 UK market -Top 10 categories Overview

GMV of the sports and outdoor category in the UK market in the past year (in ten thousand US dollars)  
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The  GMV of  the  spor t s  and  outdoor  ca tegory  i n  the  UK 
market has steadily increased, with a peak of approximately 
3.5 million US dollars.
The main marketing method is  product promotion videos, 
a n d  t h e  n u m b e r  o f  i n f l u e n c e r s  p r o m o t i n g  p r o d u c t s  i s 
gradually decreasing.  
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UK market - Sports and outdoor category
The prices of the secondary subdivided categories of sports and 
outdoor are concentrated at 10 - 20 US dollars.The transaction 
volume is mainly concentrated at 0 - 5 US dollars .
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The proportion of GMV in the price tiers of each market of the 
sports and outdoor category in the past year  
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 In  the  subdivided market  of  spor ts  and outdoor  in  the  UK, the  main subcategor ies  of  

outdoor  spor tswear ,  outdoor  accessor ies ,  and others  rank in  the  top 3 .  Their  to ta l  GMV 

is  approximate ly  30 mi l l ion dol lars ,  account ing for  more  than 80% of  the  ent i re  TOP 

10 t ransact ions .  However ,  f rom the  perspect ive  of  the  pr ice  echelon,  the  GMV of  

outdoor  spor tswear  and outdoor  accessor ies  i s  mainly  concentra ted a t  10 -  20 dol lars .  

At  the  same t ime,  the  t ransact ion volume of  less  than 30 dol lars  i s  bas ica l ly  c lose  to  

90%, and the  pr ice  rea l iza t ion ce i l ing is  obvious .  But  i t  i s  worth  not ing that  in  the  

f i tness  equipment  par t ,  the  high-pr ice  market  of  >  100 dol lars  accounts  for  more  than 

50% of  the  overa l l ,  which is  re la t ively  high among the  subdivided categor ies .  The 

share  of  the  top market  can be  given pr ior i ty .

 From the  perspect ive  of  the  sa les  volume of  the  spor ts  and outdoor  ca tegory in  the  UK 

sta t ion,  0  -  10 dol lars  i s  the  bes t  pr ice  for  the  shipment  of  spor ts  subdivided categor ies ,  

wi th  a  t ransact ion volume of  up to  3  mi l l ion pieces ,  account ing for  77% of  the  overa l l  

t ransact ion volume.  For  outdoor  equipment ,  the  re la t ively  high-pr ice  range is  20 -  30 

dol lars ,  but  i t  only  accounts  for  20% of  th is  ca tegory.  I t  i s  suggested that  i f  the  s tore  

considers  occupying the  market  share ,  i t  should focus  on laying out  goods  below 20 

dol lars .  
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UK market - Sports and outdoor category
The threshold for the GMV TOP 10 shops of the sports and outdoor 

category is 600,000 US dollars.

The average price of goods is concentrated at 10 - 20 US dollars. 

The sales amount and unit price of the TOP 10 stores in the sports and outdoor 
category in the past year  

The leading advantage of the TOP 1 shop 
is obvious.  

The price echelon is concentrated and the 
products are relatively focused.  

• The echelon division is obvious. The first 
echelon is the TOP 1 shop with sales of 
around 6 million. The gap between it and the 
shop ranked top 2 is about twice. The leading 
position of the echelon is obvious. The top 2 
to top 4 are the second echelon.
• The sales of the shops ranked 6th to 10th 
are concentrated between 600,000 and 1 
million US dollars. The overall volume of 
GMV is relatively small, and the overall 
ranking is expected to be reshuffled. 

Name Sales amount (in ten 

thousand US dollars)  

Sales volume (in 

ten thousand)  

Number of products  Average Price

（$）

citysports 500-600 2.4 39 219.57 

YKSaix 200-300 52.1 62 11.23 

NcmRyu 200-300 29.6 54 18.35 

Curlady 200-250 17.3 33 18.93 

O Q Q 140-150 10.0 40 17.36 

Shiny yoga 100-120 11.3 54 15.05 

ZENGVEE 
Fashion 70-100 9.8 18 13.33 

keren sport yoga 70-100 14.1 25 15.42 

Ying Fu Apparel 70-100 20.9 41 17.99 

ZPAVYO 60-70 9.1 56 14.81 

• From the perspective of product sales volume; it 
is basically proportional to the sales amount, and 
most sales quantities are concentrated between 
100,000 and 300,000.
• From the perspective of the number of products: 
The product strategy is relatively focused, and the 
number of goods in the shops is mostly in the < 50 
echelon.
• From the perspective of the average price: The 
average price of the TOP shops is relatively 
concentrated. Except for the unit price of citysports 
> 200 US dollars, the prices of other shops are 
concentrated between 10 and 20 US dollars. 
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UK market -Shops of the sports and outdoor category
T h e  t o p  1  b e s t - s e l l i n g  s h o p  i n  t h e  s p o r t s  a n d  o u t d o o r 
category is a focused shop.
I t  o c c u p i e d  t h e  t o p  s p o t  b y  d r i v i n g  s a l e s  w i t h  t h e 
breakthrough of the popular treadmill product. 

Citysports is a focused shop. It was included on EchoTik as a local British brand in 2024. It mainly 
offers related products of fitness equipment, such as various types and specifications of treadmills. The 
shop mainly has 39 best-selling items, with prices concentrated between $9.77 - $758.52 and an average 
price of $224.72. It is a typical shop with mainly high unit prices. 

TOP1：citysports

Hot Products top3

Foldable treadmill  
Price：$247.22
Sales：8.2K
Influencers：44

Sales Condition

① The main sales method of this small shop is mainly through influencers promoting products. Currently, the 
total number of associated influencers is approximately 7,900. At the same time, it attracts to its own shop, 
official website or independent station for transactions through network slice videos such as TK and ins. ② 
According to the sales channel prediction of Echotik, 92% of this shop's sales come from influencers promoting 
products, and 8% come from the official website or independent station. The influencers are mainly new and top 
influencers. Georgekeywood, as a top influencer with 159,500 fans, has explained the products through 42 videos 
and carried out 29 live broadcasts for promoting products. The GMV of promoting products is as high as 630,000 
US dollars.  

Foldable LED screen treadmill  
Price：$246.21
Sales：2.8K
Influencers：34

Compact electric treadmill  
Price：$170.75
Sales：2.4K
Influencers：20
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UK market - Sports and outdoor category

The top 5 best-selling products of the sports and 

outdoor category in November 2024.

Ladies' one-piece yoga suit

Shop：MOOSLOVER UK
Price：$13.3
Sales：8.9K

GMV：$139.67K
Number of influencers：137

Number of videos：187

Treadmill

Shop：citysports
Price：$168.33

Sales：592
GMV：101.59K

Number of influencers：51
Number of videos：84

Shop：O Q Q
Price：$17.11
Sales：7.8K

GMV：$100.48K
Number of influencers：165

Number of videos：237

Ladies' yoga pants  
Shop：Wendy sports

Price：$10.58
Sales：9.0K

GMV：$81.84K
Number of influencers：122

Number of videos：182

Ladies' yoga pants  
Shop：YKSaix
Price：$16.16
Sales：5.2K

GMV：$78.11K
Number of influencers：115

Number of videos：162

Ladies' slim-fitting sportswear  
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Why choose EchoTik？

The  mos t  profe s s iona l  and  comprehens ive  data  and  ind ica tors

• 1 3  p o p u l a r  r a n k i n g s  a n d  2  p a n o r a m i c  v i e w s  h e l p  y o u  f u l l y  
u n d e r s t a n d  t h e  T i k T o k  m a r k e t ;
• 1 4  d i m e n s i o n s  a n d  m o r e  t h a n  6 0  i n d i c a t o r s  t o  h e l p  y o u  s e l e c t  
p r o d u c t s ;
• 1 7  d i m e n s i o n s  a n d  m o r e  t h a n  1 0 0  i n d i c a t o r s  t o  h e l p  y o u  
f i l t e r  a n d  a n a l y z e  i n f l u e n c e r s .

• W i t h  j u s t  o n e  c l i c k  o n  t h e  T i k T o k  o f f i c i a l  w e b s i t e ,  a n a l y z e  
i n f l u e n c e r s ,  s e l e c t  p r o d u c t s ,  d i s c o v e r  l i v e  c o m m e r c e  v i d e o s  a n d  
s o r t  a n d  c o l l e c t  t h e m ;
• I n d u s t r y ' s  f i r s t  A I  t o o l b o x ,  b a s e d  o n  C h a t G P T ,  u s e s  t h e  m o s t  
a d v a n c e d  a r t i f i c i a l  i n t e l l i g e n c e  t e c h n o l o g y  t o  h e l p  y o u  i m p r o v e  
t h e  e f f i c i e n c y  o f  T i k T o k  b u s i n e s s .

• R e a l - t i m e  l i v e - s t r e a m i n g  r o o m  t r a f f i c  m o n i t o r i n g ;
• O b t a i n  m i n u t e - l e v e l  t r a f f i c ,  i n t e r a c t i o n ,  a n d  s a l e s  d a t a ,  l e a r n  f r o m  
e x c e l l e n t  l i v e - s t r e a m i n g  r o o m s ,  a n d  o p t i m i z e  l i v e - s t r e a m i n g  
s t r a t e g i e s .

• T h e  c o r e  t e a m  c o m m u n i c a t e s  d i r e c t l y  w i t h  y o u ;
• R e s p o n d s  q u i c k l y  t o  y o u r  n e e d s ,  u p g r a d i n g  o n  a v e r a g e  e v e r y  
t w o  w e e k s ;
• S i m p l e  a n d  a f f o r d a b l e  p r i c i n g ,  u n l i m i t e d  u s e  o f  d a t a  a n a l y s i s  
f u n c t i o n s .

As  a  p ro fe s s iona l  T ikTok  e -commerce  da t a  SaaS  se rv i ce  p rov ide r ,  EchoTik  adhe re s  t o  t he  co re  
concep t s  o f  p ro fe s s iona l i sm,  focus ,  and  innova t ion .  The  t eam has  in -dep th  r e sea rch  on  the  T ikTok  e -
commerce  ecosys t em and  has  c rea t ed  a  one - s top  da t a  ana lys i s  so lu t ion .  Wi th  p ro found  p ro fe s s iona l  
qua l i t i e s  and  keen  marke t  i n s igh t ,  i t  p rov ides  en t e rp r i s e s  w i th  accu ra t e  and  r ea l - t ime  T ikTok  e -
commerce  da t a  suppor t .  I t  h igh ly  focuses  on  the  T ikTok  e -commerce  t r ack ,  con t inuous ly  innova te s  
and  op t imizes  p roduc t  func t ions ,  he lps  merchan t s  s e i ze  the  sho r t -v ideo  marke t ing  oppor tun i ty ,  
improves  the  ope ra t iona l  e f f i c i ency  o f  l i ve - s t r eaming  rooms ,  ga ins  an  advan tage  in  t he  f i e rce  marke t  
compe t i t i on ,  and  ach ieves  pe r fo rmance  g rowth .

Exclusive  browser plugin

Real- t ime l ive-streaming room traff ic  
monitoring 

Average 5-minute  response to  inquiries

Four core capabilities of EchoTik

https://echotik.ai



h t t p s : / / e c h o t i k . a i

Help Sellers Set Sail Overseas

Custom repor t  
consu l t a t ion

EchoTik  
Of f i c i a l  Accoun t

Customized reports ,  please inquire in detai l  
through the QR code below.


